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Client: National Starch    |    Type: Print Campaign    |    Role: Concept, Design, Production
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Client: 1-800-Doctors    |    Type: Professional and Consumer Branding    |    Role: Concept, Design, Production
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What is The ON Advantage?

  ON is a national, regional, and local media buying cooperative and 
marketing program to help ophthalmologists generate more patient 
referrals

  ON is an exclusive, concierge-level patient referral service available 
to only 50% of the ophthalmologists in each defined region

	 •		Exclusive	to	ophthalmologists	only

 ON is offered on a first-come, first-served basis

   ON combines the power of the most memorable toll-free number 
in healthcare, 1-800-DOCTORS, with an extensive national, regional, 
and local advertising and promotional campaign

   ON can help you create a competitive advantage and differentiate 
your practice from:

	 •		Other	ophthalmologists	

	 •		Optometrists	

	 •		Large	chains	(eg,	LensCrafters,	Sears,	Pearl	Vision,	Walmart)

  ON helps educate consumers on the unique advantages  
of ophthalmology care

Why does ON makes sense in today’s healthcare 
environment?

The ON Advantage is specifically designed for highly mobile,  
busy consumers, helping people find high-quality, trusted medical 
care more easily

 	Every	year,	millions	of	consumers	schedule	first-time	visits	with	an	
eye care professional

ON gives your practice a competitive advantage, helping 
you connect with more patients in more ways

1-800-DOCTORS Ophthalmology  
Network (ON) 
A targeted, cost-effective approach to generating 
potentially high-revenue patient referrals

To learn more about  
how you can get The  
ON Advantage, call  
1-800-DOCTORS  

and join today

The  ON Advantage

Join 1-800-DOCTORS Ophthalmology  
Network (ON) today and get The ON Advantage! 

Exclusive meeting offer: 30% savings includes  
Basic Membership discount and no initial  
programming fee (an $800 savings)

 

    Provides significant cost savings compared to traditional  
practice-specific advertising

   Covers a mix of media channels, such as cable, satellite and broadcast 
radio and TV, digital/internet media, print, and outdoor promotions†

    Unlike most other marketing investments, The ON Advantage allows 
you to track patient appointments and measure your return on 
investment

†Programs will be customized based on local market needs.

2012 Basic Membership
Special Meeting Offer 
(sign up January 15-20, 

2012)

Annual Membership 
Cost 

$4,800 $3,900

Monthly Dues $400
$325

(rate locked through  
July 1, 2014)

Initial Programming Fee $800 $0

Concierge call center/
patient referral fee*

$30 per patient  
appointment

$25 per patient  
appointment

1-800-DOCTORS 
introduces The ON 
Advantage, a national, 
regional, and local media 
buying cooperative and 
marketing program to help 
ophthalmologists generate 
more patient appointments

AL HA!
30% 

Savings

©2012 1-800-DOCTORS, Inc. DOC-001 01/12

 

*Includes scheduling patient appointment, appointment reminder, and patient satisfaction survey

Client: 1-800-Doctors    |    Type: Professional and Consumer Branding    |    Role: Concept, Design, Production
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Client: AMO    |    Type: Print Sales Aid    |    Role: Concept, Design, Production
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Client: deCODE    |    Type: Interactive Video    |    Role: Concept, Design, Production
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Client: Smith & Nephew    |    Type: Web Site    |    Role: Concept, Design, Production
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Press Ganey  
Performance SolutionsSM

10,000
high-performing 

health care  
organizations
and counting

4 5

50%
of U.S. hospitals  

and counting 

Take the next step towards becoming one of the industry’s best  
high-performing health care organizations. Our solution suites for  
the hospital care setting have been strategically aligned to help  
you meet your most important business objectives. Whether your  
goal is to improve quality of care, increase market share, operate 
more efficiently, or optimize reimbursement, Press Ganey has the 
solution for you.

Improve Quality of Care With the Press Ganey  
Clinical Performance SuiteSM 

The Clinical Performance Suite of solutions for hospitals helps you 
better understand your hospital’s performance and provides 
solutions for reaching your performance goals. Our Clinical 
Performance Suite is enhanced by the expertise and  

best-in-class measurement, reporting and analytical tools of the 
Quality Indicator Project®, one of the earliest pioneers in clinical 
performance measurement. 

Clinical PerformerSM 
Identify opportunities for improvement, reduce variation and make 
informed decisions based on your total performance compared with 
benchmark data from CMS and proprietary Press Ganey databases.

Quality PerformerSM  
Turn required reporting of core measures into quality improvement 
with the Press Ganey user-friendly data collection software, training 
and ongoing support for implementing improvement plans.

Safety PerformerSM 
Prevent costly medical errors by assessing the entire work 
environment and developing a positive safety culture throughout  
your organization. 

Maximize Your Hospital’s  
Performance by Focusing  
on Improvement Opportunities

Identify Opportunities for Operational Improvement 
With the Press Ganey Operational Performance SuiteSM

Gain valuable insight into your organization’s operational  
performance compared with that of your competitors. With the 
Operational Performance Suite of solutions for hospitals, you  
are able to instantly identify areas of operational variation and  
implement solutions for improvement. 

Operational InsightsSM 

This solution gives you easy access to relevant public data  
and standardized reports that help you set appropriate goals  
and make operational improvement decisions based on your 
hospital’s performance compared with national or regional peers.

hosPital solutions

2 3

Driving Performance  
Excellence in Health Care

At Press Ganey, we are continuously inspired to provide innovative, 
data-driven solutions that will help you become a high-performance 
organization. We do this by helping you become outcomes driven, 
so your organization will be performance strong.

Our comprehensive portfolio of performance 
solutions is designed to help you:

		Maximize operational efficiency.

			Attract and retain high-performing employees, physicians 
and health care providers. 

		Ensure patient satisfaction and loyalty. 

		Increase market share.

		Optimize reimbursement and profitability. 

But we don’t stop there. We offer strategic consulting in all phases  
of performance improvement. Our consultants possess a depth  
and breadth of health care experience that truly sets us apart from 
the competition. 

Whether it’s in the hospital, medical practice or home care setting, 
we partner with you to create a high-performance environment that  
is experientially, clinically, operationally and financially strong.

Press Ganey is your single, 

integrated source for 

becoming outcomes driven, 

so your organization will be 

performance strong.

To be the best of the best 
in health care takes a keen 
understanding of your 
organization from top to 
bottom and a never-ending 
commitment to deliver the 
highest quality of care  
possible to your patients.

The Press Ganey Advantage

For more than 25 years, Press Ganey has been the industry’s 
recognized leader in health care performance improvement.  
We work with more than 10,000 health care organizations 
nationwide, including 50% of all U.S hospitals, to improve  
satisfaction, clinical and business outcomes. 

With our extensive experience measuring performance and providing 
improvement solutions, Press Ganey offers several advantages that 
can help your organization improve outcomes and be among the 
industry’s highest performers. 

		Press Ganey is the only health care improvement 
company to integrate satisfaction, clinical and operational 
performance solutions. This allows providers to get a 
complete performance profile and to see the interaction between 
satisfaction, clinical, operational and financial performance.

		Press Ganey has the largest health care comparative 
feedback database in the nation. Our wealth of information 
gives clients exclusive access to meaningful benchmarking 
capabilities and real-time, actionable data for improving  
bottom-line results. 

		We are the largest health care improvement solutions 
provider in the country. Our data-driven solutions have been 
proven to maximize performance and achieve sustainable success 
across a range of health care settings.     

		Our depth and breadth of health care experience truly sets 
us apart from the competition. Our professionals are deeply 
rooted in all facets of health care and they are committed to your 
organization’s success. 

		Press Ganey consultants have walked in your shoes and 
understand the challenges you face. The Press Ganey 
Consulting Group is composed of former CEOs, COOs, CAOs, 
physicians, organizational development managers and patient 
safety and quality directors. They will work directly with you to 
drive organizational results and performance, improve the delivery 
of care and increase your bottom line. 

		You’ll have access to the industry’s most extensive 
collection of research findings, publications and articles. 
Press Ganey has the largest online community dedicated to health 
care improvement, and a significant and growing library of proven 
best practices, case studies and white papers.

Optimize Performance With  
the Online Improvement PortalSM

In 2011, our clients will also have exclusive access to  
a customized, online Improvement Portal where you can 
instantly see how your organization is performing in all areas 
of operation. Benchmark your performance with competitors, 
monitor and maintain operational strengths and quickly identify 
areas that need improvement. The Portal saves you time 
searching for data and resources so you can spend more  
time driving performance improvements.

Press ganey Performance solutionssm

404 Columbia Place
South Bend, IN 46601 
phone 800.232.8032 x1234
cell 800.232.8032 x123
fax 574.232.3485

pressganey.com

Silixath Chanthanongsy
Vice President 
Chief Sales, Marketing & Client Services Officer 
schanthanongsy@pressganey.com

W inner ’ s C irC l e 
2 0 0 8 •  2 0 0 9 •  2 0 10

Client: Press Ganey    |    Type: Company Rebranding    |    Role: Concept, Design, Production
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corporate brand Guidelines 14

For internal use only–not For distribution, display or promotion

100% of actual size

Standard size

Minimum size

60% of actual size

1x

1x

1x

1x

Minimum clear space

1x

Brand mark minimum clear space

To ensure unobstructed placement of the brand mark on all materials,  
a minimum distance equal to the logotype cap height must be maintained 
on all sides of the mark. Using more than the minimum clear space 
around the mark is always acceptable.

Standard size

The Press Ganey brand mark should be placed in most standard-sized 
print materials at 100% scale. of course, large-format materials — such 
as convention panels, posters, etc. — will require a larger logo. in these 
cases, always strive to maintain relative proportions that are in keeping 
with standard print materials.

Minimum size

some instances may require the brand mark to be placed at less  
than 100% scale. in these cases, always strive to maintain relative 
proportions that are in keeping with standard print materials.

Special Case size

in situations where the logo is printed on promotional items and 
giveaways that are smaller than the minimum size, take into account the 
readability of the tagline. it may be necessary to remove the tagline and 
have the brand mark only. Marketing must first approve any such use.

brand mark minimum clear space

corporate brand Guidelines 28

For internal use only–not For distribution, display or promotion

2 3

Lorem Ipsum Dolor Sit Amet
Experientially, Clinically, Operationally  
and Financially Strong

Ipsunti que net aut exerunt proreperes ea quibus, nemqui 
duciam, odita am, nonsed eosam unt

		Ipsunti que net aut exerunt proreperes ea quibus, nemqui 
duciam, odita am, nonsed eosam unt

		Piendem que nobit mod magni te verempo recere non pra quo 
est erspel isi si que volorae re pro idem excestis non eaque 
volo ditate velente mquissint aut illuptatus sed que natur?

Suntium is ad ut pra aut earumquam, intist, et fuga. Neque 
omni diae ea quam, est omnimilit, vide inullat ibusdae ped 
quid ute Ambulatory Surgery Satisfaction Solution™ volectibus 
possum, te invel iuntis aut reptatas ex escianima sunt ium 
enihicil molora dem autem volore nustibus intore aut estemol 
uptatatur, consersped quam acerit labor sit esenim quam ea 
cuptatu repellorro ommolup taeriberspid earisim quis asi dipicit 
ut haruptae non ped ut ut quam quat licipidebit inctat libus.

Parcima vellanit dolessi mporehent volecabor magnimil iducia 
quate doluptatiis nus earcil ius andi doluptus deriae necatem 
rest qui te net undestrum re ipiduntiusae rem fugitam, simus 
dolumquo cuptibus aut aut laborehendit que nis sum is essit 
hiliste cupiet alique eat porro bea entibus es volorestrum fugia 
quaera culpa ne pra volluptatur as dolut et hiciis am si dolupiet 
unto eatem vel mo quat.

Driving Performance Excellence  
in Health Care

Press Ganey Health Care Improvement SolutionsTM 
Help You Deliver the Highest Quality of Care.

Ipsunti que net aut exerunt proreperes ea quibus, nemqui duciam, 
odita am, nonsed Press Ganey Health Care Improvement SolutionsTM.

Piendem que nobit mod magni te verempo recere non pra quo est 
erspel isi si que volorae re pro idem excestis non eaque volo ditate 
velente mquissint aut illuptatus sed que natur?

Understanding Where You Are, Determining  
Where You Want to Go, Knowing When You’re There. 

Suntium is ad ut pra aut earumquam, intist, et fuga. Neque omni diae 
ea quam, est omnimilit, vide inullat ibusdae ped quid ute volectibus 
possum, te invel iuntis aut reptatas ex escianima sunt ium enihicil 
molora dem autem volore nustibus intore aut estemol uptatatur, 
consersped quam acerit labor sit esenim quam ea cuptatu repellorro 
ommolup taeriberspid earisim quis asi dipicit ut haruptae non ped ut 
ut quam quat licipidebit inctat libus.

Parcima vellanit dolessi mporehent volecabor magnimil iducia quate 
doluptatiis nus earcil ius andi doluptus deriae necatem rest qui te net 
undestrum re ipiduntiusae rem fugitam, simus dolumquo cuptibus aut 
aut laborehendit que nis sum is essit hiliste cupiet alique eat porro 
bea entibus es volorestrum fugia quaera culpa ne pra volluptatur as 
dolut et hiciis am si dolupiet unto eatem vel mo quat.

Ime voleni ipsanti beribusda pa commolu mquam, sit doluptam, eumquam 
accae aceata sima atem facest earum lacea perum hiliae cuptaes peribus 
andunt is vendellabo.

There is a continuity that exists when 
you’re working on all populations— 
physicians, patients, and employees. 
Those three together are what bring 
you world-class organizations.

—  PATRICIA TURNER
Physican Hospital Organization 
Executive Director, ShermanChoice

After 25-plus years of creating  

data-driven health care solutions 

for over 10,00 organizations,  

it all adds up.

auris eu elit iaculis magna 
lobortis pretium ut sed sem. 
Nullam nec arcu mauris. 
Pellentesque habitant morbi 
tristique senectus et netus et 
malesuada fames ac turpis 
egestas turpis.

auris eu elit iaculis magna 
lobortis pretium ut sed sem. 
Nullam nec arcu mauris. 
Pellentesque habitant morbi 
tristique senectus et netus et 
malesuada fames ac turpis 
egestas turpis.

PREss GANEy HEAlTH CARE PERfoRmANCE solUTIoNsTm

0.5"

0.75" 0.2"

0.75"

0.5"

0.4"

0.75"

object series 
photography

Quotation box:
Quote: 14 pt font 
name: 12 pt font 
Title: 10 pt font

White

image caption: 
8 pt font

White

Body copy:  
10 pt font 
100% K

display copy: 
14 pt font 

PMs Warm Gray 9C 

subhead 
12 pt font 

PMs Warm Gray 9C 

Headline: 
28 pt font 

PMs Warm Gray 9C 

solution name header: 
13 pt font 

White 

intro copy: 
16 pt font 

White

corporate-leVel Grid structure

Spread grid structure (example 1)

inside print spreads use a slightly different margin and column structure  
than the cover. 

The spread grid is based on a U.s. letter (8.5" x 11") format and includes  
six columns, with 0.75" outer and top margins. The gutter between 
columns is 0.2". 

	 Headline — The headline uses Helvetica Neue LT Std. 33 Thin 
Extended at a maximum of 28 pt with 32 pts of leading. The 
headline appears in PMs Warm Gray 9C.

	 display copy — The display copy uses Helvetica Neue LT Std. 47 
Light Condensed at 14 pt with 18 pts of leading. The display copy 
appears in PMs Warm Gray 9C.

	 subhead — The subhead uses Helvetica Neue LT Std. 67 Medium 
Condensed at 12 pt with 14 pts of leading. The subhead appears 
in PMs Warm Gray 9C.

	 Body copy — The body copy uses Helvetica Neue LT Std. 47 Light 
Condensed at 10 pt with 12 pts of leading. The body copy appears 
in 100% K.

		solution name header — The solution name uses Bank Gothic AS 
Condensed at 13 pt with 15 pts of leading. Copy is all caps and 
appears in white.

	 intro copy — The intro copy uses Helvetica Neue LT Std. 47 Light 
Condensed at 16 pt with 26 pts of leading. Copy appears in white.

	 Quotation box— The quotation box uses Helvetica Neue LT Std. 
47 Light Condensed at 14 pt with 18 pts of leading for the quotation. 
The name associated with the quote uses Bank Gothic AS Condensed 
at 12 pt with 14 pts of leading in all caps. The association or business 
title uses Helvetica Neue LT Std. 47 Light Condensed 
at 10 pt with 12 pts of leading. All copy appears in white.

	 secondary image caption — The image caption uses Helvetica Neue 
LT Std. 67 Medium Condensed at 8 pt with 10 pts of leading. Copy 
appears in white.

Photography, charts, tables, etc. can be placed on the grid as shown in 
the example to the left. Photography should relate closely to the subject 
matter, and should follow the brand photography guidelines. 

Please see next page for additional spread layout example.

Client: Press Ganey    |    Type: Company Rebranding    |    Role: Concept, Design, Production
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WHY COMPROMISE?

Using NAROPIN beyond recommended doses to increase motor block or duration of sensory block 
may negate its favorable cardiovascular advantages, in the event that an inadvertent intravascular 
injection occurs. 

Like all amide-type local anesthetics, NAROPIN may be associated with adverse reactions.  
In clinical trials, side effects were mild and transient and may reflect the procedures, patient health 
status, and/or other medications used. Adverse events reported at a rate of ≥5%: hypotension, 
nausea, vomiting, bradycardia, fever, pain, postoperative complications, anemia, paresthesia, 
headache, pruritus, and back pain.

Important Safety Information
There have been adverse event reports of chondrolysis in patients receiving intra-articular 
infusions of local anesthetics following arthroscopic and other surgical procedures. NAROPIN is 
not approved for this use. Please see dosage and administration details in Prescribing Information 
at www.naropin-us.com.

Please see accompanying brief summary of Prescribing Information.

www.naropin-us.com

NAROPIN is indicated for the production of regional or local anesthesia for surgery and for acute pain management. 

1. NAROPIN Prescribing Information. Data on file. 2. Writer WDR, Stienstra R, Eddleston JM, et al. Neonatal outcome and mode of 
delivery after epidural analgesia for labour with ropivacaine and bupivacaine: a prospective meta-analysis. Br J Anaesth. 1998;81:713-
717. 3. Asik I, Göktug A, Gülay I, Alkis N, Uysalel A. Comparison of bupivacaine 0.2% and ropivacaine 0.2% combined with fentanyl for 
epidural analgesia during labour. Eur J Anaesthesiol. 2002;19:263-270.

Naropin® and logo are registered trademarks of APP Pharmaceuticals, LLC.
 and APP® are registered trademarks of APP Pharmaceuticals, LLC.

©2011, APP Pharmaceuticals, LLC. All Rights Reserved. 0173-NAR-05-4/11

An 18% higher proportion of spontaneous vaginal 
deliveries and a 32% lower proportion of instrumented 
deliveries were observed in patients who received 
NAROPIN vs bupivacaine (P<0.05; P<0.01).2

To learn more about the clinical benefits of NAROPIN  
in labor and delivery, visit www.naropin-us.com.

NAROPIN® was associated with more spontaneous vaginal deliveries 
and fewer instrumented deliveries than bupivacaine.1-3 A Block Well Done.

WHY COMPROMISE?

NAROPIN® delivers a faster return of motor function than bupivacaine.1,2 
A Block Well Done.

Using NAROPIN beyond recommended doses to increase motor block or duration of sensory block 
may negate its favorable cardiovascular advantages, in the event that an inadvertent intravascular 
injection occurs. 

Like all amide-type local anesthetics, NAROPIN may be associated with adverse reactions.  
In clinical trials, side effects were mild and transient and may reflect the procedures, patient health 
status, and/or other medications used. Adverse events reported at a rate of ≥5%: hypotension, 
nausea, vomiting, bradycardia, fever, pain, postoperative complications, anemia, paresthesia, 
headache, pruritus, and back pain.

Important Safety Information
There have been adverse event reports of chondrolysis in patients receiving intra-articular 
infusions of local anesthetics following arthroscopic and other surgical procedures. NAROPIN is 
not approved for this use. Please see dosage and administration details in Prescribing Information 
at www.naropin-us.com.

Please see accompanying brief summary of Prescribing Information.

www.naropin-us.com

NAROPIN is indicated for the production of regional or local anesthesia for surgery and for acute pain management. 

References: 1. Beaulieu P, Babin D, Hemmerling T. The pharmacodynamics of ropivacaine and bupivacaine in combined sciatic 
and femoral nerve blocks for total knee arthroplasty. Anesth Analg. 2006;103:768-774. 2. Morrison LM, Emanuelsson BM, 
McClure JH, et al. Efficacy and kinetics of extradural ropivacaine: comparison with bupivacaine. Br J Anaesth. 1994;72:164-169.

Naropin® and logo are registered trademarks of APP Pharmaceuticals, LLC.
 and APP® are registered trademarks of APP Pharmaceuticals, LLC.

©2011, APP Pharmaceuticals, LLC. All Rights Reserved. 0155-NAR-05-2/11

NAROPIN provides 8 to 10 hours faster return 
of motor function following total knee replacement 
than bupivacaine (P<0.05).1

To learn more about the clinical benefits of NAROPIN, 
visit www.naropin-us.com.

Client: APP    |    Type: Global Campaign    |    Role: Concept, Design, Production
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Winner of the 2007 Manny Award, “Best Professional Digital Campaign.”

Client: APP    |    Type: Product Campaigns    |    Role: Concept, Design, Production
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ANTI-INFECTIVES

Reference: 
1. As of January 2013.

come 
and  
Get ‘em.im
ip

en
em

.

meropenem.

Fresenius Kabi USA is pleased to offer the latest 
APP products in our anti-infective portfolio: 

• Meropenem for Injection, USP (IV)

• Imipenem and Cilastatin for Injection, USP (IV)

Both products are readily available for order 
and distribution.1 

Medical Information 800-551-7176

Customer Service 888-386-1300

www.APPpharma.com

a proven record of response.

APP® and                     are trademarks of Fresenius Kabi USA, LLC.
 ©2013, Fresenius Kabi USA, LLC. All Rights Reserved. 0505-MER-05-01/13

our portfolio just keeps  
GrowinG and GrowinG and GrowinG

Benztropine Mesylate Injection USP, Levetiracetam Injection, and Tranexamic Acid Injection  
are now part of the critical care portfolio of APP products.  

Consider us the source for your critical care needs. 

Medical Information 800-551-7176

Customer Service 888-386-1300

www.APPpharma.com

a proven record of response.

Vials pictured  
are not actual size

APP® and                     are trademarks of Fresenius Kabi USA, LLC.
 ©2013, Fresenius Kabi USA, LLC. All Rights Reserved. 0506-NEX-05-01/13

CRITICAL CARE

a proven record of response.

a responsive leader in 
anesthesia and analGesia
Responsiveness is our commitment. Fresenius Kabi USA is 
committed to ensuring we meet your needs with high-quality  
APP products during times of critical drug shortages.  
This is the commitment we have demonstrated in the past  
and continue to live by. 

APP® and                     are trademarks of Fresenius Kabi USA, LLC.
 ©2013, Fresenius Kabi USA, LLC. All Rights Reserved. 0509-DIP-05-01/13

ANESTHESIA/
ANALGESIA

476% 
increase in production  
of app etoposide Our responsiveness is the key to 

keeping an ample supply of available 
products. With Fresenius Kabi 
USA global resources, we have the 
capability to increase production. 
You can rely on our supply of  
APP oncology products. 

that’s our commitment in action.

www.apppharma.comReference: 
1. Data on file. APP Pharmaceuticals, LLC; June 2011.

a proven record of response.

APP® and                     are trademarks of Fresenius Kabi USA, LLC.
 ©2013, Fresenius Kabi USA, LLC. All Rights Reserved. 0513-APPF-05-01/13

ONCOLOGY

Reference: 
1. Data on file. APP Pharmaceuticals, LLC; June 2011.

125% 
increase in Xylocaine  
production Responsiveness is the key to a 

dependable supply of available 
product. With our global resources, 
we can increase production to 
meet demand so you can rely on 
our supply of APP anesthesia and 
analgesia products. 

that’s our commitment in action.

www.apppharma.com

a proven record of response.

APP® and                     are trademarks of Fresenius Kabi USA, LLC.
 ©2013, Fresenius Kabi USA, LLC. All Rights Reserved. 0510-APPF-05-01/13

ANESTHESIA/
ANALGESIA 1

and only u.s. supplier  
of benzyl alcohol free  
multi dose heparin We know you need treatment options 

for your patients in need of critical 
care. Only Fresenius Kabi USA  
offers benzyl alcohol free multi  
dose APP heparin for your at-risk 
patient populations.

that’s our commitment in action.

www.apppharma.com

a proven record of response.

APP® and                     are trademarks of Fresenius Kabi USA, LLC.
 ©2013, Fresenius Kabi USA, LLC. All Rights Reserved. 0512-APPF-05-01/13

CRITICAL CARE 28
products in our  
anti-infective portfolio We are committed to bringing you  

a broad range of APP products,  
which is why you can rely on our  
ever-expanding anti-infective 
portfolio to meet the needs of 
your patients. 

that’s our commitment in action.

www.apppharma.com

a proven record of response.

APP® and                     are trademarks of Fresenius Kabi USA, LLC.
 ©2013, Fresenius Kabi USA, LLC. All Rights Reserved. 0511-APPF-05-01/13

ANTI-INFECTIVES
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Depaul University
School of Interactive Media & Design located on 247 S. State St. 

ro
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0

12

Client: Chicago Comedy Film Festival    |    Type: Poster Design    |    Role: Illustration and Design



C
h

risto
p

h
e

rR
O

G
E

R
S 

Wide open possibilities
For transplant patients, every day is a new lease 
on life. Once-daily tacrolimus treatment with 
Advagraf can help them spend less time thinking 
about immunosuppression and more time living,

OWN  THE  DAY
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Say hello to new once-daily Product X.  
From the makers of Prograf, it’s the first and only 
extended-release formulation of tacrolimus.  
With just one dose in the morning that delivers 24 
hours of concinuous protection, you won’t miss the 
evening dose—ever again.  

Say 
goodbye 
to your 
evening 
doSe

  

once-daily Protection 

from the  
makerS of  
Prograf
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The 3 dimensions of ALLEVYN™ Ag Silver Wound Dressings

Proven silver protection

1.  Bactericidal  
silver action

When you’re looking for serious 
wound closure, you’ll see that 
ALLEVYN Ag dressings are ready  
for action. Take a look at the 
dressing’s bactericidal activity.1 

2.  Total exudate  
management

ALLEVYN™ Ag dressings with triple-
action technology balance absorption, 
retention, and transpiration to create a 
healthy, moist wound bed— reducing 
the potential for maceration, leakage, 
and odor.

3.  Greater patient 
comfort

ALLEVYN™ Ag Gentle dressings come 
off lightly and comfortably conform to 
the body, allowing patients to move 
freely—so you can feel confident that 
you’re minimizing unnecessary pain 
and trauma.

For a complimentary trial of ALLEVYN Ag, contact Chris, 
your Smith & Nephew representative, at 312-379-7197.

References
1. Kotz P, Fisher J, McCluskey P, Hartwell SD, Dharma H. Use of a new silver barrier dressing, ALLEVYN Ag in exuding chronic 
wounds. Int Wound J. 2009;6:186-194. 2. Data on file: Report #0707052. 3. Data on file: Report #070303. 4. Data on file: Report 
#070305. 5. Data on file: Report #0807055. 6. Data on file: Report #0707051. 7. Leonard S, McCluskey P, Long S, Butters V, Winter 
R, Smith G. An evaluation of Allevyn adhesive and non-adhesive foam dressings. Wounds UK. 2009;5:17-28.

fluid faster to keep dressing  
comfortable and conformable

Absorbs bacteria 
and exudate

Kills the bacteriaReleases bactericidal 
silver into the dressing

Silver sulfadiazine (SSD) may help reduce bacterial load and provides antibacterial activity  
for up to 7 days against a wide range of bacteria, including MRSA and P aeruginosa.1-4
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conformability

Ease of
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Activity against MRSA5 Activity against Pseudomonas aeruginosa6

enough fluid to maintain  
a healthy, moist wound bed

unwanted fluid and exudate

For your eyes only,  
Denis O’Keefe
Bactericidal Silver Technology

ALLEVYN™ Ag

Wear these glasses to see ALLEVYN Ag in 3D
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